	JANE ROSE                                                                 Curriculum Vitae

	
	
	

	A proactive and energetic Senior Manager with both specialist and general management experience gained from the commercial and non-profit sectors, direct marketing agency and client.  Quickly establishes personal credibility whilst maintaining a customer and results focus.



	Key knowledge, skills and attributes

· A self starter, establishes structures and processes

· MBA graduate with merit

· Setting and controlling budgets

· Supplier/direct marketing agency management

· Building effective teams, managing and helping individuals to grow and develop.

· Developing and managing customer databases and direct marketing activity 

· Management of customer research and analysis




	Business Experience

	1998 to 2004
	John Lewis Partnership – John Lewis department stores and direct businesses , Waitrose food shops, John Lewis Financial Services


	Reporting to the Development Director, as Head of Customer Communications and Research, managed and motivated a team of more than 20 specialists providing a variety of marketing services, from direct marketing to customer analysis from graphic design to print.  Advised on, gathered and translated customer research and data to develop customer insights. Communicated business implications and recommendations to aid informed decision making to ensure that customer centric marketing was central to the business.  Represented the Development Division as Branch Councillor, elected member of the Branch Council (BC) Steering Group and member of the BC Finance Committee.  



	Key achievements

	· Responsible for the creation and execution of over 30m customer communications p.a. – circa 300 separate mailing or emailing campaigns including both local and national door drops.

· Successfully outsourced the customer database – taking over responsibility from the IT department.

· Directed the development and maintenance of the customer database, including segmentation and selection decisions. 

· Improved quality of data through introduction of more consistent data collection and transfer.

· Increased the volume and type of customer data held on database from one central source to multiple regular loads at minimal outlay.

· Developed user friendly customer research reporting thereby instilling confidence in the approach.

· Managed an ever increasing number of customer research projects from brand tracking through to product and service research using both qualitative and quantitative techniques.

· Introduced new working practices from cost control to staff recruitment and selection.



	1987 - 1998
	NSPCC – Children’s charity

	As Head of Direct Donor Marketing responsible for all mass marketing fundraising using the full range of direct response tools from DRTV through to targeted mailings and mail order. Managed relationship with direct marketing agency and internal team of 12 full-time and 11-16 part-time temporary staff.  Reporting to the Appeals Director and was a member of the Appeals Management Team (AMT), which in turn was responsible for NSPCC fundraising strategy.  Within AMT focused on training and development of Appeals staff and played a major role within the Society’s Investors In People Steering Group.

Created and managed strategies to maximise long and short-term income from existing donors - making extensive use of the in-house database, donor research and analysis and using a combination of direct mail, newsletters and telephone marketing.   Created and managed strategies to recruit new donors using a wide range of media including Direct Response TV, Radio, Press, Loose Inserts, Direct Mail and Door Drops.



	Key achievements:

	· Met ever-increasing income and expenditure targets.   In 1997/98, Income from Direct Donor Marketing represented more than one third of the Society’s Raised Voluntary Income. Income had risen from around £2m in 1987 to in excess of £14m in 1997.  Expenditure responsibility was in excess of £7m in the 1997/98.

· Initiated and responsible for the  set up of an in-house unit to carry out telephone fundraising (outbound calling).

· Created and managed the hierarchical marketing strategy for existing donors.

· Initiated the use of donor panels in order to keep abreast of donor opinion.

· Key player in the formation and development of the non-profit industry group, Direct Marketeers in Fundraising – 55 members in 1997.

· Successful completion of MBA (achieved with Merit) in less than 2 years at evening classes whilst working full time.



	1985 - 1987
	DMBB Direct – direct marketing agency

	Promoted from Senior Account Executive to Account Director in less than three years.  Responsible for client liaison, day to day account management including cost control for such accounts British Gas Southern, English Tourist Board, Kays of Worcester, RAC Motoring Services, Oxfam.



	1975 - 1985
	Book Club Associates – mail order book club and publishing company

	Career spanned from PA to Product Manager, working within a variety of areas including market research, book club recruitment and retention, product buying and the management of member special events.



	Professional Qualifications & Awards
	

	1993/5 - MBA with Merit  (University of Westminster) 

1983 - CAM Diploma in Advertising and Marketing

1981 - CAM Certificate in Communications Studies


	


	Business Memberships

	1992 to 2004

2002 to date
	Direct Marketing Association – Board Director (elected) 

DMA member of Training & Development Committee 

	2001 to date
	Code of Advertising Practice (CAP) – Sales Promotion & Direct Response Panel member (appointed)




	Personal Memberships

	Ashridge Association


	Institute of Direct Marketing


	Market Research Society

	External activities include: volunteer director of a local charity that provides sports and leisure activities within the Canterbury and Whitstable area, various arts and crafts activities, gardening and foreign travel. 

 


	Personal Information

	Contact Details:
	07821 807693 (mobile)

msjanerose@hotmail.com
	Nationality:     

     
	British


	
	
	
	


